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new	locations	and	adding	the	occasional	photo,	causing	very	little	activity	(Camacho,	2016).	What	In-N-Out	does	so	well	is	how	they	respond	to	their	fans.	The	burger	restaurant	uses	the	application	as	a	way	to	create	dialogue	with	their	fans	answering	as	many	questions	posted	to	their	page	and	informing	them	on	what	ever	they	want	to	know.	Not	only	are	they	answering,	but	they	also	tailor	each	response	to	each	individual	(Camacho,	2016).	Kentucky	Fried	Chicken	takes	a	different	approach	on	their	social	media	accounts,	using	customized	videos	for	certain	times	of	the	year	and	even	certain	regions	of	the	world.	During	the	last	holiday	season	KFC	Philippines	crafted	a	video	that	centered	on	family	and	giving.	The	video	demonstrated	how	the	chain	values	its	employees	and	how	they	know	the	importance	of	family.	The	short	video	was	posted	across	their	social	media	and	totaled	more	than	900.000	views	and	more	than	15	thousand	engagements	(likes,	comments)	(Camacho,	2016).		In	2017	it	was	reported	that	81%	of	the	United	State	population	(318.9	million)	had	a	social	media	profile	of	some	kind	(U.S. population, 2017). Not only do they have social 
media accounts, but the average American spend more than two hours a day on them (Haselmayr, 
2014). Businesses view this high social media traffic as opportunity to create more 
individualized content and loyalty with their own mobile application. Businesses as big as 
Walmart to small local businesses are creating mobile apps for their brand. This is to not be 
confused with a mobile friendly website. The applications that being created are downloaded 
from app stores like Apple and Google play. Businesses’ mobile apps are creates more visibility 
to the consumers and a more direct marketing channel. Also, like social media, the mobile apps 
are another channel for companies to improve customer engagement, getting feedback on 
products and services as well as informing them on new offerings (Haselmayr, 2014).  
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The fast food industry is also inserting their brand on other online ordering applications. 
Yahoo Finance (2017) says the global online food delivery and takeout market is forecasted to 
grow at a compound annual growth rate of 16.25% during the next four years (“Global Online 
Food Delivery”, 2017). The growth in the industry has sprouted new companies that offer online 
food ordering. Foodjunky and Grubhub are two companies that are emerging, being the first two 
to advertise on television. Both online food-ordering companies offer similar services. When you 
first arrive on their site or mobile application, you are asked to type in your address to help locate 
businesses in your area. A list of restaurants will pull up on your screen that you can order from. 
Most restaurants that pull up on both sites for the Carbondale area are seated establishments. 
However, Grubhub and foodjunky both say that fast food restaurants (Taco Bell, Chick-fil-A) are 




































businesses	everyday	are	exploring	new	routes	through	new	media	to	get	there.	However,	they	are	exploring	these	options	with	creating	things	on	their	own	and	erasing	the	middleman.		 The	next	set	of	research	questions	were	answered	through	the	interviews	conducted.	The	answers	received	in	the	interviews	also	helped	shape	the	survey	conducted	later	on.			 Interview	one	was	with	Chick-fil-A.	After	contacting	their	main	office	I	was	redirected	to	a	marketing	director	in	Springfield,	Illinois.	The	marketing	director	discussed	their	current	efforts	at	the	local	and	regional	area.	Most	of	the	national	ad	campaigns,	primarily	use	the	thirty-second	commercials,	were	done	out	of	their	headquarters	in	Atlanta,	Georgia.	She	informed	me	that	the	local	markets	used	these	ads	when	possible	in	their	social	media	strategy	in	their	area.	The	company	currently	can	be	found	on	Facebook	and	Instagram.	She	stressed	that	they	were	currently	working	on	getting	a	Twitter	account	and	that	it	was	a	priority	for	them,	as	they	wanted	to	start	reaching	that	social	media	audience.			 The	marketing	director	later	went	on	to	discuss	how	they	are	using	the	social	media	platforms	they	are	currently	on.	Their	main	focus	was	to	push	a	current	event	that	week,	promoting	the	current	offers.	She	explained	that	the	basic	function	they	use	their	social	media	accounts	is	to	talk	about	the	restaurant’s	current	promotions	and	deals.	An	example	she	gave	me	was	a	campaign	that	they	have	been	running	since	the	beginning	of	the	year	and	are	going	to	run	through	the	rest	of	2017.	Chick-fil-A	in	Springfield	is	currently	offering	free	breakfast	on	Fridays.	What	they	do	is	highlight	one	of	their	breakfast	items	every	week	on	social	media	to	encourage	people	to	eat	their	first	meal	of	the	day	at	their	restaurant	or	
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